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 17 Countries and 6 Continents
 

 
 25+

Ventures
 

 
 
 

 +60k employment
 

 

 

  ratio of women managers
 
 
  of unionized blue-collar employees

 
company

 

 
for strategic growth

 8 total R&D Centers, 6 2 abroad
 
 Data and digital trainings
 
 In-house entrepreneurship programs
 

 292 new
 

 

 
 
 
 

  MWh energy consumption
 3 water consumption
 

 
 15 
 15 

 
 reduction in water withdrawal in 2024
 ratio of water reused
 
 31 thousand

77 thousand of tCO2

 
 
 61 thousand+ local suppliers and 6 thousand+ 

foreign suppliers
 6 global business partners
 

  people reached through inclusion programs
 8 
 

projects
 

 

 
 

Employees Shareholders Associations

Regulartory Bodies
Dealers & Business Local 

Administrations

Suppliers

Mass Media

operational 
Attracting 
and retaining 
top talent

Mitigating 

and ensuring 
resilience

Reducing cost of 

returns

climate solutions

Accessing 

and assets
growing 

Capitalizing on 
growing demand 
for a sustainable 
economy

Broadening 

reach

Sustainability 
Stewardship

Capital Allocation 
Criteria Management 

Systems

Business & 
Operating 

Model

Strategic 
Strategy
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Reduction in Scope 1 & 2
emissions (2021-2024) inclusion programs in a year5

7

Ratio of women in the 
Board of Directors12

performance goals

 In the Capital Allocation 

YEKA-2 wind project is set 
for completion by 2026

Ratio of women managers

1
Female-to-male 

pay ratio9

in 202410

blue-collar employees11

Zero carbon energy 
generation capacity 

by 203013

between 2022-2027

8

Sustainable Finance 

8 

Impact Centers 

Foundation grant programs6

for research projects

Reduction in total 
water withdrawal in 2024

Circular Economy and 
Water Management

Interim reduction target 

emissions by 2030
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 and 

balanced strategy enables us to sustain the resilience of 

embed sustainability and responsible practices into 

emphasizes  

as well as 

 and 

transition risks 

that reshape industries and align with 

 such as 

We capitalize on the growing demand for a 

including through our 

and 

address  for a sustainable 

 and 

enhance , promote 

a and r

, we empower our businesses to 

contribute to a We 

 is essential for the 

continuity of the  and our 
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through guidance and portfolio-wide 

sustainability programs

 

 

 

model 

 

 

 

sustainability ambitions 

 

sectoral programs 

 

technologies for short term topline growth 

 

operational 

Attracting and 
retaining top 
talent

Mitigating transition 

resilience

Reducing cost of 

returns

climate solutions

Accessing new 

assets
growing 
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(Inside & Outside) 

 Empowered Sustainability 

 

 
 
 Venture Capital Strategy 
 

 

 
Companies 

 Sustainability Leadership 

 
 
 
 Lines of Defense

 
 
 
 
 

 
 
 Sustainability Business 

 

 
 Remuneration Scheme 
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of production and the application of circular 
economy principles

technologies such as carbon capture and 
hydrogen

 

compute

Transition
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and climate technologies, material technologies, mobility 

solutions, and digital technologies, alongside our strong 

14 from 

(WACC) adjusted return15

We also plan to increase the foreign currency share of our 

16

17 

& Mobility Solutions

Material 

Mobility Solutions

Energy & Climate 

Energy & Climate 

Digital 

Digital 

Other17

 
 Customer focused growth
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Non-bank Combined Non-bank Combined 

2020 2020 2020 2020

673 714
1,530

3,571

2021 2021 2021 20212022 2022 2022 20222023 2023 2023 20232024 2024 2024 2024

18 2024 Combined EBITDA Breakdown

2023 2024

1

Consolidated ROE

 

Energy Energy

 
 

 
 

 Mobility Solutions
 Mobility Solutions

 Digital  Digital

 Other  Other
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sustainability criteria into our capital allocation 

 

 

22

Water consumption (million m3)

CO2-free energy generation21

22

Water withdrawal (million m3)

19 *

24 *

20

25

2021 2022 2023 2024 2030 2050

11.20

-

42.76

11.59

43.7%

80%

9.95

27%

52.45

10.3

10.29

45.5%

78%

422

8.94

54%

55.28

9.8

9.37

46%

94%

345.5

9.68

59%

72.68

8.9

10.07

52%

57%

316.7

Net Zero

-

Net Zero

23

 section.
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Ireland-based company and a leading player in its 

26

29

2021 2022 2023 2024

13.5%

51%

-

30%

53%

10%

113%

50%

24%

52%

71%

28%

27

28 

 section.

Standards, demonstrating its strong alignment 
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establishing a new social enterprise model across 

In 2024, a total of eight centers were established, 

at 

 on 

by EFQM and won special award of Outstanding 

2021 2022 2023 2024 2030

40%

33%

43%

41%

33%

44%

41%

34%

46%

44%

33%

45%

 section.
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In 2024, we deepened our efforts to embed sustainability 

Akbank

solutions that reward sustainability performance among 

 through the engaged  of its 

critical suppliers to commit toward 

Enerjisa Enerji fully implemented its 

while Enerjisa 

Üretim

incorporated 

Akçansa audited 

established a 

Carrefoursa

performance model, initiated 

Temsa

Kordsa into its annual 

Teknosa further strengthened sustainable procurement 

Çimsa 63 

fostering 

Furthermore, Çimsa

the inaugural 

its commitment to building a more sustainable supply 

through its 

 and 

and 

Starting in

 

By fostering 

create a more  and 
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In 2024, we maintained our 

in the was rated  

the  recognizing the 

strength and depth of our sustainability strategy at the 

the  

 and 

companies in both sustainability performance and 

 and Teknosa — 

were listed in the broader 

30

Furthermore, Carrefoursa secured an 

 in the 

 

was awarded six diamonds in the  

along with a special distinction for 

continued to strengthen their sustainability leadership 

and Kordsa 

Temsa attained 

companies in all industries, all being recognized for 

 Akçansa became the 

 in aggregates production, while Çimsa 

 

Kordsa strengthened its circular economy 

transition by securing  for sustainable 
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A

2019

2019

2020

2020

2021

2021

2022

2022

2023

2023

2024

2024

AA AA

A

A A A A

BBB
BB

BB

BB

Jun-20

2020

Oct-20

2021

Mar-21

2022

Dec-22

2023

Dec-23 Dec-24

2024

1

1

1

1

1 1

1

1

1

2
A

A-

A

A

B

B

B

B

C

C

C

C
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