
Capturing Light for a 
Sustainable Future
Just as 

 we ensure 

on  enables 
us to be a 

32  Our Material Issues
35 

Our Social 
Agenda

Our Value 
Creation

Integrated Sustainability Our
Agenda CapitalCore Business AreasIntroduction



3332

Our Social 
Agenda

Our Value 
Creation

Transforming 
Our Portfolio

Integrated Sustainability Our Our Nature 
Agenda

Our Human Transforming Our 
Core Business AreasHoldingIntroduction Annexes

SUSTAINABILITY FOR A BETTER LIFE 2024 REPORTOur Material 
Issues

Our goal was to identify material issues from a 

global trends, global best practices, and prior material 

 

similarities and differences between the eighteen 

important factors such as the nature of our operations 

and business model, the sectors we operate in, the 

geographical locations of our operations, our tangible 

created by our selected 18 material topics to be 

 
 
 Circular Economy
 Opportunity Management and Agility
 
 Climate Emergency
 
 
 
 Reputation Management
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Our Material Issues

ASSESSMENT

 

impact materiality based on the magnitude, scope, 

 

the accuracy, credibility, and transparency of our 

methodology, data collection, and analysis align with 

 

commitment to accountability and continuous 



3335

Our Social 
Agenda

Our Value 
Creation

Transforming 
Our Portfolio

Integrated Sustainability Our Our Nature 
Agenda

Our Human Transforming Our 
Core Business AreasHoldingIntroduction Annexes

Our Material 
Issues SUSTAINABILITY FOR A BETTER LIFE 2024 REPORT

paradigms, geopolitical tensions, and shifts in societal 

challenge not only the resilience of business models 

but also the consistency of long-term planning and 

foresight, adaptability, and a consistent commitment to 

of Directors, supported by the Board Sustainability 

and the Audit Committee, plays a central role in this 

 We apply 

and the increasingly fragmented global discourse 

in line with local and global regulations, and other 

management practices with these material topics, we 

ensure that our strategy remains both opportunity-
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obligations through the purchase and surrender of allowances, highlighting the 

In addition, Carbon Border Adjustment Mechanism (CBAM) presents a transition 
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Sustainable Business Models
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fragmented regulatory landscape that challenges consistent reporting and 
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 Reputation Management

 

 

Business Models

 Opportunity Management and Agility

 

 


